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In order to realize the Iinternational dissemination
of the craftsmanship of China's intangible cultural
heritage, and to successfully enter the European
market for traditional Chinese handicrafts, Xinghe
Ruiyuan (Beijing) Trading Co., Ltd. and Lin &
Gang GmbH (Berlin) jointly launched 2020
“Exquisite China” Handicraft Fairs in Germany.
This series of trade fairs will take the first step In
the entry of European culture products into
Europe with a new perspective and pragmatic
Initiatives.
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The exhibits are composed of Chinese traditional handicrafts
and cultural and creative products with independent intellectual
property rights. Among them, high-quality handicrafts with
practicality, artistry and essence of Chinese culture take the
centre stage, in order to emphasis the unigueness and
innovation of Chinese culture. At the same time, through the
precise focus on the German customer market from middle and
high class, the combination of craftsmanship and cultural
creativity will be fully demonstrated and the contemporary value
of China's outstanding handicrafts will be highlighted.
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Another important significance of the activity is to solve the
problem of insufficient influence of Chinese cultural products
due to time constraints, curatorial curiosity and lack of
innovation. The “Exquisite China” Handicraft Fairs selected the
most influential handicraft market and exhibitions in Berlin-
Brandenburg, Germany, and continued to strengthen the
perception and preferences of target customers through
continuous exhibitions and sales activities throughout the year
to ensure the display effect and product sales to maximize.
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Berliner Kunstmarkt Museumsinsel
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Because of its superior geographical
location and strong network of contacts,
it is deeply loved by the people of Berlin.
Every event on the Museum Island
attracts many artists, collectors, designers
and people to enjoy and buy. It is Berlin's
most Iinfluential outdoor handicrafts
trade fair.
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Berlin Frohnau Kunstmarkt
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Since 2004 is the Berlin Frohnau
Kunstmarkt one of the most famous
Berlin traditional handicrafts trade fair
and has gathered a large number of
professional craftsmen to display and sell.
The activity is located in the most affluent
population area in Berlin. The strength of
this trade fair ist the beautiful location
and the huge flow of people. In this case,
the proportion and amount of
handicrafts at this fair are large. It is held
every spring and autumn.
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Large and professional traditional art and
- handicrafts exhibition in Berlin. Locates In
HIY front of the Villa Oppenheim in

&= Charlottenburg and belongs to Berlin's
=372 most distinctive traditional exhibitions
{ " with Charlottenburg Christmas Art
' Exhibition. The main exhibits and sales of

ey ~  the event include the provision of various
handicrafts, art and antique items. The
event is held every May at the beginning
of May.
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Large international handicraft exhibition
In Germany. The exhibition is held every
November at the Berlin Expo Exhibition
Center. The theme of the exhibition is the
Integration of world culture and cultural
diversity. More than 500 exhibitors from
more than 60 countries around the world
showcase their unique products. The
exhibition is divided into five themes:
world market, art and style, natural life,
fair trade market and winter home.
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“Exquisite China” is the showcase and sales activity throughout the year, providing the
following participation advantages for enterprises:
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1. Direct access to the mainstream European market

Under the current severe situation of the domestic economic
situation and the apparent lack of internal demand, the “Exquisite
China” series of activities provided an excellent opportunity for
Chinese cultural products enterprises to develop outward. Berlin is
the largest city in Germany with a population of 3 million and is the
city with the greatest economic potential in Europe and the world.
Berlin has a strong cultural connotation and cultural atmosphere,
and has gathered a large number of customers from the middle
class and above. Moreover, according to official German data,
Berliners (including the Brandenburg region) spend more on
cultural product consumption than other cities.
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2. Innovative and flexible way of participation

The cultural products company (individual) entrusted the organizers
to participate in the form of the “exquisite China” German series of
activities and got rid of the traditional one-off German exhibition
participation mode, abandoned the drawbacks of the display and
sales effects. During the one-year entrustment period, the
organizer can continuously adjust and participate in different types
of exhibitions and events according to the needs of the regional
market, fully display the exquisite products of Chinese cultural
enterprises for the target customers, and simultaneously complete
the product sales and customers. The accumulation. This model is
the first in China, and through the mutual efforts of mutual benefit
and mutual trust, it is believed that it will provide an ideal path for
Chinese traditional cultural enterprises to successfully go global and
break away from the dilemma of management.
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3. Expansion of international vision and cooperation

Taking the royal traditional cultural elements of the Forbidden City
and the cross-border cooperation mode of enterprises, it has led
the trend of the development of Chinese cultural and creative
products. However, we also need to see that the transitional
consumption of traditional cultural IP will lead to extreme market
conditions. The traditional Chinese culture goes abroad and seeks a
bigger international market and cooperation. It is the mission and
mission of all Chinese cultural enterprises. As the most active area
for cultural innovation in Europe, Germany has gathered numerous
high-quality, high-level cultural and artistic institutions and groups.
The cooperation between historical and cultural elements and well-
known enterprises is at the world's leading level in terms of depth
and taste. With the help of “Exquisite China”, Chinese cultural
enterprises can effectively explore the international cultural vision,
deeply participate In international cultural cooperation, and
iIncrease the International influence and foreign exchange
profitability of Chinese cultural enterprises.
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4. More Than Win-win
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most iImportant thing. Measuring the success of a business
scenario and model depends on the emergence of a win-
win outcome. The launch of the “Exquisite China” series of
activities has improved the problems of unequal
International business information, low international short-
term participation fees, and differences in cultural identity
between different countries. It has cleared a series of
stumbling blocks for Chinese cultural enterprises to go out
and truly complete the business world, to achieve the
ultimate goal : the mutual success.
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The products exhibited by enterprises
(individuals) belongs to chinese
intangible heritage or cultural and
creative produts (with list)
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A legally registered
business enterprise
iIn China (including
Individuals)
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Produts for the exhibition
In  Germany muss be
without any intellectual
property risk
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Must submit a report
of complete product
Introduction and
related pictures and
videos, etc.
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Chinese

handicraft masters and

chinese intangible heritage inheritors
are required to provide supporting

documents
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Pure handicrafts need
to provide special
production processes
and related Image
materials
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Entrusted participation
must authorize the
entrusted party to be
exclusive one.
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To be exhibited produts
must meet legal,
transportation, sales and
other requirements

9O.FREN (80

%Z\ fL\R) ﬁ:ﬁi
B REHIES

X

Ability (or willingness) to
meet overseas product
customization
requirements
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We are looking forward
to your participation!
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